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The principle of competition creates inequality and possession of wealth. The unification of
the world market makes it permanent. This is the principle and principle of business.
Therefore, its glory enhances its participation. Companies have the same reality as war under

the rule of competition. Winners are given wealth and losers leave the market.

This is because there is global market standardization in products and prices, and all

consumers choose better products.

These enormous wealth and technology, along with breakthroughs, have their absoluteness.

On the other hand, there is social participation in social service and activities. It has a

criterion of corporate ethics. These form the standard in free trade.

The super elites are the winners.

On the other hand, politics has a need for all people to share their lives. The economy is

always a means of living. Technological progress also creates endless affluence.

The market principle provides supply in the rule of wealth. The price of a product in demand

gives it a reality in its society.

Competition forms a hierarchy. This can be understood by the elite with an educational base

and the vulnerable groups who do not have the participation of the times.

These wealth monopolies, on the other hand, contrast with moral decadence at the bottom.

These longings of glory dominate all reality.

These require politics to clarify its duty of responsibility to all, to provide a living and to

participate in the future.
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