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Having a presence in your own products allows you to participate in the global market. There 

are always local standards for purchasing and consumer demand in the whole world. These 

prove that standardization in sales is possible in terms of global standards and company access. 

 

The use of the Internet, to improve the sales environment in all countries in each language, 

will surely get the demand along with the customer service. These are with all use of internet 

to improve customer service in times that permit to ask providing own products to abroad. 

 

These are the standardization of own products and the construction of a sales environment, 

which gives a fixed demand. These prove that companies with their own products have 

potential in globalization. 

 

Improving the efficiency of these distribution environments enables product and sales 

management as well as data management in IT. 

 

It is necessary to improve the sales environment in each language. With the improvement of 

the after-service environment, these don’t limit the market, and the standardized product 

provision to the global market gives the profit far superior. 

 

These unified product standards to the world are the same as the product sales of the global 

companies, and it is correct that the product sales that do not limit the market demand the 

increase of the quantity sales from the world in the demand of the products. 

 

These globalizations should be considered as the corporate demands of a company for its 

actions on the potential demand of products and services in the unification of the market. 

 

The attractiveness of a product means that it has a demand that does not limit the market, 

and participation in the global market allows a company to create a sales environment for 

products and services that do not limit the market by itself, and its cost and quantity sold. It 

is possible to realize the optimization of profits in. 


