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Businesses can be self-sufficient based on fixed sales in mass consumption areas. Companies 

require this based on their systems in market access, sales, and distribution market access, 

sales, and distribution systems. 

 

These are required for corporate planning and must determine the company's market 

participation. This involves the development of sales channels and advertising and must be 

recognized corporate products and services in the market. 

 

It is possible to stabilize the company by efficiently doing these and systematizing them. 

 

These must achieve the efficiency of market demands in the overall and systematic 

management of a company's IT system. 

 

These are the only ones that give the company the soundness of profits. The rules of the 

source of competition, the free economic system, capitalism, and the free trade system are the 

rules of the market, and companies must create a self-environment on an equal footing with 

the world. 

 

They call for the construction of a correct corporate cycle, which inevitably demands 

corporate ethics. 

 

This enables companies to take social responsibility and participate in the market; these are 

corporate demands in economic activities and social responsibility. Building a corporate cycle 

in the system is in customization enables sound corporate activities.  

 

To grasp the market, these require market participation in mass consumption areas, 

consumer preference analysis, and consumer preference analysis. Participation in the global 

market with standardized product and service standards enables new companies to have 

potential.  


