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The core competence of the best companies in the global market is to provide their own 

products under a unified standard. This is the birth of a unified standard in the world market, 

and there is market unification. Not surprisingly, a unified decision is born in the consumer 

mindset. 

 

Market tolerance in branding and concept can enable the world to participate in market 

demands in its designs and products. These are because the obvious change of the times has 

a new demand for the unification of the world. 

 

There are unique product standards in individual markets, and on the other hand there are 

unified global standards. This is the originality of the individual market, and the products and 

designs of uniqueness in the world always have the demand in the individual market. 

 

This is because the trend of the times has its absolute self-presence in the world market, and 

consumer judgment in that standard dominates the world market. 

 

These are the existence of global standards for price and products, which are conditions for 

market participation. 

 

The existence of unique products in all individual markets has its selection in the unification 

of the world market. That's because good products and low prices always occupy the market. 

 

The existence of these business standards, along with the rigorous judgment of consumers, 

selects companies and permanently provides new demand for their superior products. 


